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Goals for the training:

· Learn and practice strategic, systemic campaign planning and execution 

· Expand  participants’ abilities to pass local and state-based policy changes and build political power
· Allow participants to meet and learn from each other in order to foster dissemination of best practices, information and ideas between and among states partners and SGA

Program

Wednesday, July 15, 2009


4:30 p.m.
Hospitality


Guest House



Welcome to Wingspread


Lynn E. Broaddus




Director of 
Environment Programs



The Johnson Foundation at Wingspread



Sarah Wright



Environmental Policy Fellow



The Johnson Foundation at Wingspread


5:00 p.m.
Plenary Session

The House



Welcome to Conference



Geoff Anderson



President and Chief Executive Officer



Smart Growth America



Introductions



William L. Schroeer



State Policy Director



Smart Growth America



Agenda Review



Elisa M. Ortiz



State Campaigns Director



Smart Growth America

Wednesday, July 15, 2009 (continued)

6:00 p.m.
Hospitality


Wingspread


6:30 p.m.
Dinner


8:00 p.m.

Informal and Optional Evening Program
Guest House



Icebreaker

· Share campaign experience

· How and when did you get involved in 


smart growth work?




Geoff Anderson




William L. Schroeer



Evening hospitality is available in the



Living Room of the Guest House.


Thursday, July 16, 2009



Breakfast is available from 6:30 to 8:15 a.m.



in the Living Room of the Guest House.


8:30 a.m.
Morning Session

The House



Building Power to Win Key 


Smart Growth Policies



Elisa M. Ortiz



C.B. Pearson



Senior Vice President



M+R Strategic Services


10:00 a.m.
Break


10:30 a.m.
Morning Session (continued)



Building Your Campaign for Success



Tom Novick



Executive Vice President



M+R Strategic Services


12:00 noon

Introduction to Campaign Planning Exercise





Tom Novick


C.B. Pearson

12:30 p.m.
Luncheon


Wingspread



2:00 p.m.
Afternoon Session

The House




Enhanced Campaign Development

· Part One:



Messaging and the Media



Andrea Koppel



Director of Communications



M+R Strategic Services

Thursday, July 16, 2009 (continued)

4:00 p.m.
Break


4:30 p.m.
Afternoon Session (continued)
The House

· Part Two:  



Extending Your Campaign Message



and Power Building Through Strategic Events



Andrea Koppel


Tom Novick


C.B. Pearson

6:00 p.m.
Hospitality

Guest House


6:15 p.m.
Optional Tour of Wingspread
Wingspread



(Please feel free to grab a drink at



hospitality prior to the tour.)

7:00 p.m.
Dinner (Cookout)
Guest House Patio


8:30 p.m.
Informal Evening Program
Guest House



Presentation: 



T4/Transportation Focus Group Results



Kristen Grimm



President



Spitfire Strategies



Evening hospitality is available in the



Living Room of the Guest House.


Friday, July 17, 2009



Breakfast is available from 6:30 to 8:45 a.m.



in the Living Room of the Guest House.


9:00 a.m.
Final Session

The House



Smart Growth Community Case Studies

· Field Campaign

· Strategic Event

· Media Coverage – Message, Messenger, 

& Reach and Depth

· Lessons Learned


10:30 a.m.
Break


11:00 a.m.
Final Session (continued)



Campaign Planning – Winning the Tough Fights



Presentations and Review


12:30 p.m.
Buffet Luncheon/Group Evaluation
Guest House


1:30 p.m.
Conference adjourns



Transportation departs from the Guest House.
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